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VGP launches large brand awareness campaign across Europe, 

showcasing some of its top-tier clients 

 

26 May 2025, Antwerp: VGP, a pan-European owner, manager and developer of high-

quality logistics and semi-industrial properties as well as a provider of renewable energy 

solutions, launches a large brand awareness campaign across Europe, highlighting its 

commitment to building spaces that meet the evolving needs of its diverse clientele. The 

company kicks off its campaign right before its participation to the Transport logistic trade 

fair in Munich, one of Europe’s largest trade fairs for logistics and transportation. In 

collaboration with SuperRebel.Agency, a bold marketing campaign has been created to 

showcase the collaboration with some of its top-tier clients. This strategic initiative 

underscores VGP’s commitment to innovation, sustainability, and customer-centric solutions 

in the logistics and industrial real estate sector. 

From airports to leading trade publications across 16 countries 

The bold new campaign will take off across Europe, and showcases not only what VGP 

builds, but also the stories of who they build it for. Over 400 global brands, such as Opel, 

Zalando, DPD, and REWE, have chosen VGP for their logistics and industrial real estate 

needs. The campaign demonstrates VGP’s tailored solutions for these clients, and will be 

visible in 16 countries across Europe, including prominent placements at major airports, in 

respected trade publications, in the Financial Times European edition, as well as through 

various digital channels. 

From vision to reality  

The campaign is rooted in the idea that VGP helps clients turn their vision into reality. VGP 

supports its clients as a one-stop-shop, being a strategic partner that helps clients realize their 

ambition, from first sketches to final construction and property managament. With locations 

tailored to tomorrow and solutions engineered for success. 

 

When Europe wants to lead in tech tomorrow, VGP starts building today 

 

Next to its strategic logistics clients, VGP increasingly supports high-tech industrial clients,  

enabling them to do their business, and therefore contributing to the re-industrialisation 

efforts happening across Europe. Aligned with its vision to support Europe’s economic 

growth, the company announced some compelling projects lately. These include among 

others: a cutting-edge battery production plant for Hyundai Mobis in Pamplona, Spain, a 

robotaxi assembly plant for Verne in Zagreb, Croatia, an ultramodern production facility for 

VAT in Arad, Romania, supporting the semiconductor industry, an assembly and production 

facility for ISAR Aerospace in Munich, and a Green innovation Campus for Opel, in 

Rüsselsheim, Frankfurt, Germany. Many of these projects, reflecting the industries of 

tomorrow, are being showcased in VGP’s brand awareness campaign. 
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About VGP 

VGP is a pan-European owner, manager and developer of high-quality logistics and semi-

industrial properties as well as a provider of renewable energy solutions. VGP has a fully 

integrated business model with extensive expertise and many years of experience along the 

entire value chain. VGP was founded in 1998 as a family-owned Belgian property developer 

in the Czech Republic and today operates with around 380 full-time employees in 18 European 

countries directly and through several 50:50 joint ventures. In December 2024, the gross asset 

value of VGP, including the 100% joint ventures, amounted to € 7.8 billion and the company 

had a net asset value (EPRA NTA) of € 2.4 billion. VGP is listed on Euronext Brussels (ISIN: 

BE0003878957).  

For more information, please visit: http://www.vgpparks.eu/en 
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